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Marketing Strategy Via Mobile Phone (Mobile Marketing) that Affect the Purchased
Decision Making to Buy Products through the E-commerce Marketplace
of the Generations Z Group in Mueang Loei District, Loei Province
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Abstract

The Purpose of this research was to study mobile marketing strategies that affect purchased decision
making through the e-commerce marketplace. Of Generation Z group in Mueang Loei District, Loei Province.
Study the opinions of Generation Z consumers in Mueang Loei District, Loei Province To the strategy of marketing
via mobile phone (Mobile Marketing) of service providers in the electronic commerce marketplace. And study
the decision making to buy products through the e-commerce marketplace of Generation Z consumers in
Mueang Loei District, Loei Province. The questionnaire was used as a tool for collecting. The sample data is
Generation Z consumers in Mueang Loei District, Loei Province, with a range of ages 10-24 year, totaling 400
people. Statistics used in data analysis were frequency, percentage, mean score standard deviation

The results of the research showed that the sample had opinions on mobile marketing through all 5 forms,
namely short messages, multimedia messages new messages from the base station voice messages and animations
and messages via mobile applications. The sample group agreed with the decision making to buy products through
the e-commerce marketplace. The hypothesis testing results revealed that Mobile marketing is a factor influencing
purchasing decision-Making through e-commerce marketplace significantly at the .05 level. In each aspect, SMS,
multimedia message, voice message and animation Messages sent through mobile applications are factors the affect
the decision-Making to purchase products through the e-commerce center marketplace. Only messages from the
base station will not affect the purchased decision-making products through the marketplace.

Keywords: marketing strategies, Decision-making, e-commerce marketplace
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